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comperitive siraregy and strategic positioning of firms in the intemational ol
industry. The authors present the essence of their analytical model, which are
based on the theorerical framework of comperitive strategy developed by Michael Porter,
fram the University of Harvard. The second article is published hereunder, the third and

| fourth ones will appear in the next issue.

‘ Th.la 15 the first waek of a series of four arncles aiming w anal}'ze the conceprs of

Tinis Jﬂr}]ﬂﬁ' makes @ general averview aver Porter’s theary, trying to describe the most
important elements that fit with the oil reality. It focsses on Porter’ concept of generic
competitive strategy. Then, important variable such as geographic positioning,

ter mfrx."a:rr and the inteaction hetween economics and palitics are described,
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